Record Year for Quitting
However, the annual Statistics on
Smoking in England report 2010 also
shows smoking is still our biggest health
problem to tackle:

The figures from the NHS Information
Centre reveal that 25,485 people quit
smoking successfully with the six NHS
Stop Smoking Services in the North East
during March 2009 to April 2010 - a rise
of 14% more people than last year. This
means that over 200,000 people have
now quit with LSSS support since 1999.

• Nearly one in five deaths (18%) of
adults aged 35 and over is attributable
to smoking

World No Tobacco Day

• Smoking cost the NHS £5.2 billion in
medical appointments and treatment
in 2005-06

Smoking is ugly and quitting is the best beauty tip in the book that was the message to women across the North East from
stylists and beauticians for “World No Tobacco Day” (May 31).

Stockton and Hartlepool NHS Stop
Smoking Service was the highest
performing in the country for four week
quitters per 100,000 people.
And more people are giving quitting a
go. Nearly 13% of all North East
smokers made a quit attempt through
the NHS last year – by far the highest
rate of any region in England.

• In England in 2008-09 there were
approximately 1.5 million admissions for
adults aged 35 and over with a primary
diagnosis of a disease that can be
caused by smoking. This approximates
to around 4,000 admissions per day
on average
• Nationally, cigarette smoking is higher
for men (21%) than women (20%)
although the difference has narrowed

No Smoking Day
2010
It’s always a tightly guarded secret. But the theme of No
Smoking Day 2011 will be unveiled at the regional launch
event in Durham on Monday, November 8.
This year’s day carried the theme of breaking free of chains,
highlighting how 70% of smokers would like to quit and feel
increasingly trapped by their addiction.
The North East once again held the largest number of local events
in communities to help people quit, while research from YouGov
suggested around 114,000 of the North East’s 440,000 smokers
attempted to cut down or quit.
No Smoking Day 2011 is on Wednesday, March 9, 2011. To
register for the launch event, click on the No Smoking Day
website at www.nosmokingday.org.uk

• The overall decrease in smoking
prevalence seems to be mainly due to
the increase in people who have never
smoked or only occasionally smoked.
The proportion of adults who have
never smoked or only occasionally
smoked has been rising steadily, from
43% in 1982 to 53% in 2008
• Two thirds of smokers (67%) wanted
to quit smoking, while 75% had tried
to at some point in their lives.

Lead Management
Pilot
Every year the details of thousands of people
interested in quitting are forwarded to NHS
Stop Smoking Services.

Fresh worked with the No 7 counter at Boots and stylists from
hairdressing chain Saks who marked the week by telling clients
that quitting can take years off them.
This year’s event showed how smoking is still promoted as
glamorous to women, despite its ageing effects on the skin,
hair and teeth. The “smoking is ugly” message highlighted that
rather than being attractive, it’s a leading cause of mouth and
throat cancer and other diseases.

Protecting children from
tobacco advertising and
marketing
At the time of writing, the Health Act which was passed in
Parliament last year to put tobacco displays out of sight in shops
and to remove cigarette vending machines was being reviewed
by the Government.
The tobacco industry
has staged a large
scale lobbying
campaign using
financial scare tactics
to try to persuade
MPs to reverse the
legislation.

But as budgets tighten, it’s vital that every person
who contacts the NHS for help is able to take
advantage of support, as well as knowing the
LSSS is there if they lapse in the future.
Following on from the “Making the Most of
Your Money” guide sent to LSSS managers,
commissioners and communications leads,
Fresh is now working with the Department of
Health on a lead management programme. This
aims to improve ways of capturing new leads,
re-engage with lost leads and communicate
effectively with every quitter.
The project will include training and a suite of
tools, including letter texts, SMS
recommendations, lost prospect mailings and
recommend a friend packs, all of which will have
been researched with the Routine & Manual
target groups.
We’ll be sharing findings at a best practice
workshop with the rest of the North East and
an off-the-shelf programme will be made
available.

The latest campaign
has been through the
Tobacco Retailers
Alliance, who used
inaccurate statistics
to muddy the facts around reductions in youth smoking in
Canada following a point of sale display ban, which fell from
29% of 15-19-year-olds smoking in 2002 to 20% by 2008.

News
in brief

Despite record drops in
smoking in the North East
and the lowest rates in
England for men, the
region still has some of
the highest smoking rates
for women.
The campaign was
backed by agony aunt
Denise Robertson,
who wrote in her newspaper column: “Anyone
who considers herself a role model and still smokes
should think carefully about what she is promoting.
There’s nothing glamorous about dying for a cigarette.”
The Smokefree Action Coalition led by ASH along with doctors
have responded by urging the Government to recognise most
smokers start as children, and to reject the facts influence
from an industry which knowingly sells a product that kills half
of its customers.
One of the biggest loopholes and scandals of the last few years is
the way cigarette displays in shops have got larger, brighter and
more colourful since advertising was banned. Some research
shows children’s recall of cigarette displays is actually higher than
for sweet counters.
Retailer John McClurey said: “We newsagents have heard a lot
of scare stories from the tobacco companies about how much
the changes will cost, but this is nonsense.
“Responsible retailers need to get the balance right between
what is best for the people in the communities we work in and
fears over our profit margins.”
Following complaints by angry dad Graham Marsh and coverage
in the Sunday Sun newspaper, the Co-op store in Wrekenton
agreed to shelve a controversial vending machine scheme
which exploited loopholes in tobacco promotion to children.
The Vendsafe pilot involved large, colourful cigarette vending
machine tokens and other higher value products being promoted
for sale at grocery tills.
It was removed on behalf of advice from trading standards.
Mr Marsh said he was pleased the Co-op had “seen sense.”

The Fresh “People Like Me” campaign has been short-listed for Best Social Marketing Campaign in
the National Association of Health Communicators Awards. It resulted in 2,700 leads and 7,700
engagements with the Stop Smoking Services, with 36% of smokers who saw the campaign saying it
made them more likely to seek NHS help to quit.

For more information on any of these stories, to register
for events or to receive regular updates, contact us on
0191 387 2139 or email info@freshne.com
Get all the latest news online at www.freshne.co.uk
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Marketing
and campaigns

NEW figures show last year was a record
year for quitting smoking in the North
East - but smoking is still our biggest killer
and drain on the NHS.

WELCOME

• Ensure the public sees the campaign by distributing the
public facing materials in priority areas. Let us know if you
want PDFs for smaller print runs

Welcome to the Autumn 2010 edition of refresh. This edition leads on the Take 7 Steps
Out campaign and some of the insight that has helped drive a new way of speaking to
smokers. As the landscape of public health is likely to change over the next few years,
a key theme is the success so far in tackling our biggest killer, the challenge
ahead and the importance of continued partnership efforts to save lives and money.
There are updates on the illegal tobacco campaign Get Some Answers and news on
Stop Smoking Services as well as a brief look ahead to next year’s No Smoking Day.

A MAJOR awareness drive on secondhand
smoke has revealed shocking new figures
highlighting the harm to thousands of
North East children.
Doctors urged parents and grandparents
who smoke to ensure they take their
cigarette right outside in the “Take 7
Steps Out” TV advert from Fresh and
Smokefree North West.
The message that smoke is invisible and
hangs around for hours, backed by the
British Lung Foundation, GPs and
paediatricians, challenged beliefs among
many smokers that opening a window
or door protects their children.
Insight gained among North East parents,
grandparents and carers who smoke in the
house found 79% have some awareness
that SHS is harmful to children. They
already make some effort to smoke
away from them but need clear messages
about how to best protect children.
Many smokers who smoke around their
children feel a sense of embarrassment
and those who do are more likely to have
tried to quit in the past, but often see the
smell of smoke and the risks of children
copying as more immediate problems.
However, around 21% are still in denial
mode and are more distrustful of
authority messages.

Smokefree
Families

Dr Robert Allcock, Consultant Chest
Physician and Divisional Director for
Medicine at the Queen Elizabeth
Hospital in Gateshead, said: “This
seems to be a particular problem for
parents who themselves were brought
up in smoky homes. There is a belief
that many smoking-related conditions
are simply normal childhood illnesses.
Earlier this year the Royal College of
Physicians revealed that passive smoking
results in 300,000 GP appointments and
10,000 hospital visits for children a year.
Fresh regionalised these for the North
East to show 84,000 North East children
are exposed, causing:
• 800 chest infections for under twos
• 4,900 middle ear infections for
0-16yr-olds
• 900 new cases of wheeze & asthma
for 0-16yr-olds
• 24 cases of bacterial meningitis
• 12,600 children needing to visit the GP
• 400 children needing to go to hospital.

• Give front line community staff the distinctive yellow and
black stakeholder cards and factsheets, which contain key
facts and phone numbers if they come across illegal tobacco

prevent damage to children and young
people across the country.”
The survey confirmed national research
that the majority of smokers start as
children and largely regret starting, while
85% of smokers are in favour of more
efforts in the future to protect children
from starting to smoke.
The TV advert ran on Tyne Tees for five
weeks with a reach of 1.6m people, on
the Life Channel in around 60 highfootfall GP surgeries and on Baby TV at
Newcastle’s Royal Victoria Hospital,
Sunderland Royal Hospital and James Cook
University Hospital in Middlesbrough. It
was also featured as main items on BBC
Look North and Tyne Tees TV, with
Northumberland and Durham quitters
Tracey Irving and Brett Johnson talking
about the harm of smoke.
Thousands of leaflets are also being sent
around partners, to GP surgeries and to
children’s centres. A second phase of the
campaign is being planned following
evaluation.

Professor John Britton, Chair of the Royal
College of Physicians Tobacco Advisory
Group, said: “The Take 7 Steps Out
campaign will provide invaluable information
and encouragement to hundreds of
thousands of parents and families who may
not be aware that their current actions
to protect their children from
secondhand smoke do not go far enough.

Get all the latest news online at www.freshne.co.uk

Illegal tobacco helps children to start smoking, condemns
tens of thousands of people to smoking-related illnesses in
the future and costs the taxpayer around £2.5bn a year.
Campaign materials - posters, radio adverts and packs for
pubs and shops - promoted www.get-some-answers.co.uk
and Crimestoppers.
Fresh also teamed up with ice cream vendor Rob Robson,
who took his van with the Get Some Answers message to
Middlesbrough, Hartlepool, Sunderland, Newcastle-Gateshead,
North Tyneside and Northumberland.
Local alliances helped
shape the campaign from
an early stage at a series of
briefing sessions. Upon
launch, Fresh sent “Get
Some Answers” materials
to each of the 12 localities
to enable partners to raise
awareness among both the
public and front line staff.

• Engage with pubs and shops using the special
retailer/publican packs which trading standards colleagues
report have helped generate local intelligence.
Councillor Mary Foy, Gateshead Council’s cabinet member for
health, said: “Thanks to the excellent work of the Get Some
Answers campaign, people are now more aware that having
one of these illegal houses at the end of their road causes a
detrimental effect on health and the quality of life in their
neighbourhood.
“Unfortunately there has been a myth that tab house operators
provide a public service and thankfully through the excellent
work of the campaign this is being dispelled and has also resulted
in a rise in reporting to the council’s Trading Standards section.
This in turn has led to a number of successful raids, with
prosecutions following, carried out by our trading standards
officers in partnership with the police and HMRC.”
The press, radio and TV coverage in the North East alone
resulted in PR value worth £583,000 and 11.5 million
opportunities to see, including an item on the BBC One Show.
Go to www.illicittobacconorth.org

Partners can continue to
play their important
ongoing role to spread the
word about illegal tobacco:

“We would urge more partners to take
on this very important work and help

“7 Steps” is part of a wider programme that has
so far trained over 300 front line staff across
the region to help protect children from
secondhand smoke.
Youth workers, children’s centre staff, voluntary
groups and people working with families in local
authorities and Primary Care Trusts have all
completed the Fresh Smokefree Families
programme.
It equips front line staff to raise the issue of
secondhand smoke in a friendly and nonjudgemental way to make a difference to a

HOW do children afford to buy cigarettes? That was one of
the questions in the Get Some Answers campaign from health,
police, HMRC and local authorities highlighting the misery
inflicted by illegal tobacco on estates across the North East.

• NHS Stop Smoking Services can raise the issue of illegal
tobacco with clients in their day to day work through the
leaflets that have been given to each service. Any general
information about the problem can also be passed on to
trading standards

family’s health.
It’s suitable for health promotion leads,
healthy school leads, health trainers, GP
practice nurses and staff, midwives,
psychiatric and community health workers,
NHS Stop Smoking Services and many more.
Smoke wafting from the end of a cigarette is
more poisonous than that inhaled by the
smoker because it is not filtered.
To find out more contact Catherine McConnell
in the Fresh office on 0191 387 2139, or by
email on catherine.mcconnell@freshne.com
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Illegal Tobacco - Left,
Councillor Brenda Thompson,
with Sinead Upton, Principle
Trading Standards Officer for
Middlesbrough

It’s often assumed that illegal tobacco is more harmful than
real cigarettes - but there’s little evidence to support this. .

controls, weakening incentives to
quit or not start in the first place.

A further danger is that telling smokers shop-bought
cigarettes are better for them gives them mixed messages as all cigarettes are harmful.

Although there have been instances
where illegal tobacco seized has
contained higher levels of harmful
substances, only a handful of small scale studies have
demonstrated this. And many of the new “cheap white”
brands from the Far East go through a highly organized and
sophisticated manufacturing process.

Get all the latest news online at www.freshne.co.uk
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We have seen the biggest decline in
smoking in England, from 29% of
people smoking in 2005 down to 21%
of people in 2008. And the 2010
Smokefree Survey by YouGov shows we
have more support for tobacco control
than anywhere in England.
But with at least 428,000 adults - one in
five - still smoking and with smoking
rates for children and women still
among the highest, there’s a long way to
go before a generation is tobacco free.
Around 100 partners from health, local
authorities, charities, voluntary and the
business sector attended the Make
Smoking History for the North East
event in June and voted overwhelmingly
in favour of continued efforts to tackle
smoking.
And the results of an in-depth survey of
smokers across the region, in every
PCT area, show the majority started as
children and feel more needs to be
done to prevent children starting.

The next session, “Turning off the tap of
new smokers”, is on Thursday 14th
October 2010 and is aimed at reducing
youth uptake. Eight out of ten smokers
start before they reach the age of 19.
Professor Stephen Singleton, the North
East’s Regional Director of Public
Health, said: “We are dealing with an
addictive drug but central to the better
health of our region, is continuing the
pressure on tackling tobacco among
adults and children.
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Cough Up The Cost of
Smoking to
the UK
It’s been revealed that smoking
costs the UK up to £16.2 billion a
year - higher than ever estimated
before.

FORMER smokers and health experts
have called for continued action to cut
smoking to save lives and save the NHS
tens of millions of pounds.

Themed meetings will now help shape a
new North East collaborative
framework for tobacco control, feeding
into the 2nd edition of ‘Better Health
Fairer Health’.

Myth - fake tobacco is more
harmful than real

Cancer Research’s Prof Robert West estimates illegal tobacco
kills four times more people than illegal drugs. But this is
because it enables people to smoke cheaply without price

Let’s Make
Smoking
History
for the
North East

The “Cough Up” report by the
Policy Exchange found that every
cigarette smoked is costing the UK
money, totalling:

“No matter how disadvantaged you are,
if you are a smoker your life chances are
further disadvantaged.
“Our progress in tackling smoking has
been as dramatic as it has been pleasing,
but if we can make smoking history for
more people and more of our children,
that will be a major part of the
transformation of the North East.”
Ailsa Rutter, Director of Fresh said:
“Every day around 15 people in the
North East are dying from smoking in
our hospitals, and for every death
another 20 people are suffering from
smoking-related diseases.

“ Smoking is everyone’s
business, and this is
about forming a long
term plan to tackle it
further.”

• Between £2.7bn and £5.2bn to
treat smokers on the NHS
• £9.5bn lost to the economy from
smoking breaks, absenteeism
through illness and deaths of
smokers
• £342m for the cost of cleaning up
cigarette butts
• £507m for the cost of smoking
related house fires
• £713m for treating passive
smokers.
Fresh in collaboration with
Smokefree North West and South
West has commissioned Brunel
University to research the economic
impact of tobacco on the North
East, which will be completed in
the autumn.

Despite uncertainties, there is a clear
evidence base for the World Health
Organisation’s Framework Convention
for Tobacco Control - the best route
agreed by public health experts
worldwide to achieve the lowest
possible smoking prevalence.
Local tobacco control partnerships will
have a pivotal role in ensuring a
comprehensive response is achieved for
their local area as they plan to
implement the changes proposed in the
recent NHS white paper.
The work of the Fresh programme and
partners over the last two years can be
accessed on the homepage of the Fresh
website at www.freshne.com

Get all the latest news online at www.freshne.co.uk
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