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HELPING SMOKERS TO QUIT

Celebrating 10 years and 175,000 quitters!

Media campaigns
‘People like me’
Real life quitters from the North East and
their inspiring personal success stories
was the theme of a ground-breaking new
Autumn campaign from Fresh, aimed at
motivating quit attempts. This is the first
time real quitters and their families have
been used to front a quitting campaign.
We interviewed and then photographed
12 quitters, who featured on outdoor
poster sites, radio, press and in a
mail-out targeted at households with
smokers.

September was the 10 year anniversary
of the NHS Stop Smoking Services, which
have helped 175,000 people to quit
smoking in the North East since 1999.

Fresh held the ‘Past, Present and Future’
conference at Sunderland’s Stadium of
Light to bring some of the world’s
leading experts to the region, and to
spark debate on a range of subjects,
from the causes of smoking addiction to
where national marketing activity should
be focusing.

Houses of Parliament to thank the
services properly for the contribution
they have made over the last decade,
attended by Stockton and Hartlepool
NHS Stop Smoking Service staff and
local MP Iain Wright.

Some of the highlights picked out by
over 200 attendees included Dr Anna
Gilmore’s exposé of tobacco industry
tactics and Dr Alex Bobak outlining the
vital role of GPs in helping to generate
quit attempts.
LSSS adviser Barbara Broadfoot (left) at
the House of Commons with Public
Health Minister Gillian Merron

The University of Liverpool is carrying out a research project
examining real life pressures in keeping children smokefree,
looking at both parents and professionals.

When published, the report is expected to also look at the
various issues and barriers some professionals face when
delivering SHS interventions and the effectiveness of these.

It found that while smoking around children is less socially
acceptable than ever, some parents wrongly believe a child’s
tolerance to smoke increases as they grow older, and that
‘taking it outside’ can be a risk in itself if it means leaving a
child unattended.

Fresh has now trained 27 trainers in a programme around
secondhand smoke brief interventions and we hope to see
many more localities start to deliver sessions to frontline staff
to ensure as many partners and carers of young children know
about the harms of secondhand smoke and how they can
protect their loved ones. Fresh hopes to be able to run a new
mass media campaign around secondhand smoke and children
in the next financial year.

The study stresses the need to tailor messages to distinct
carer groups, from informal child minders to grandparents.
But it also found parents do expect the subject to be raised by
health professionals.

Get all the latest news online at www.freshne.co.uk

We’ll be re-visiting this campaign for
New Year, as well as working with
NHS Stop Smoking Services to help
generate leads.

Children’s fears
were again the
focus of ‘real
kids’ - the TV ad
featuring over
50 children
whose parents
smoke.

Supporting smokefree homes
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who switch to low tar
* Smokers
‘lite’ or ‘mild’ cigarettes halve their
chances of kicking the habit,
research in the US shows. One in
five who takes up a lighter brand
thinks the cigarettes will be less
harmful, a survey of 31,000 smokers
found, even though mild brands
contain similar tar and nicotine
levels to others.

The newsletter of Smoke Free North East

Smokefree
United

The campaign sparked massive interest
from the region’s media, and Fresh was
delighted to be able to share images and
stories for PCT Communications leads,
local tobacco alliances and local authority
publications.

‘I don’t want
you to die’

A special reception was held by the
Department of Health at the

Latest news

While youth advocacy often
focuses on prevention,
empowering children to express
their worries about their loved
ones smoking is known to be
one of the most effective forms
of persuading adults to quit
and a new advert will run over
New Year.

For more information on any of these stories, to register
for events or to receive regular updates, contact us on
0191 387 2139 or email info@freshne.com

Out of sight
and out of
mind

The new website, backed by
Talksport and former England star
John Barnes, encourages football fans
to quit. It is a great vehicle for NHS
Stop Smoking Services to engage
with our region’s teams – large and
small. The launch was backed up by
research which found men who
smoke but still enjoy playing are
embarrassed by their lack of fitness,
and work is now going on in the
region to involve the likes of
Newcastle United, Sunderland and
Middlesbrough more in helping their
fans to quit.

Diary date
The Illicit Tobacco Programme
North East Stakeholder Briefing
will be held on Friday 15th January
2010 at The Durham Centre.
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WELCOME
Welcome to the November edition of refresh. Just as ‘smokefree’
two years ago shifted perceptions of smoking, one of the most
potent measures to help reduce the number of people who
start smoking each year is within grasp, after our MPs voted to
move cigarettes out of sight in shops. But as the consultation
begins, the Government now needs to hear from key partners.
We’ll be looking to New Year campaigns aimed at raising
motivation to quit, and new evidence to identify trends and
insight around young people who smoke.

Smokers urged to do something
wonderful for their children!

‘Turning off the tap’ of young smokers

Roy Castle Lung Cancer Foundation
approach of taking a non-judgmental
stance.

Over 80% of smokers are hooked before
they are 19 – and that’s why increasingly
smoking is being viewed as an addiction
that begins in childhood.

MPs vote to put cigarettes
out of sight and out of mind
MPs voted “yes” on 12th October to
life-saving new measures to put
cigarettes out of sight in shops and
remove cigarette vending machines after
a year of campaigning in the North East.
Clearly the great work undertaken by
the local tobacco alliances in conjunction
with the Fresh team efforts paid off to
build up the case around protecting our
children from tobacco promotion and
marketing as 23 MPs from the North
East voted in support of two key
measures.

Shopkeeper John McClury in Ireland

and it is important that key partners
have their say as soon as possible. We
can be sure the tobacco industry will not
take this lying down – but will be rallying
small shops to oppose any restrictions
and to use scare tactics. Fresh will be
working with the North East Trading
Standards Association, the Association of
North East Councils and the North East
Chamber of Commerce to encourage
key regional agencies to respond.

“Tobacco displays
are very often the
brightest lit, most
prominent part of
the shop.”
Richard Ferry of the North East Trading
Standards Association said: “Our role is
to make dangerous products less
accessible and cigarettes are a
dangerous product. We are arguing in
favour of having cigarette displays and
vending machines removed altogether
and will be urging our colleagues to do
likewise.

The historic vote in Parliament backed
measures in the Health Bill aimed at
reducing the 340,000 children who try
cigarettes each year. Cigarette displays
in shops are a massive point of
advertising, while children are able to
buy from many vending machines
unchallenged. Unfortunately measures
around plain packaging and requiring the
tobacco industry to disclose its research
and marketing expenditure were dropped
so work continues around these.

“Trading Standards officers regularly visit
shops and tobacco displays are very
often the brightest lit, most prominent
part of the shop. This is making
cigarettes seem more glamorous to
children and young people, and almost
certainly trigger under-age purchase
attempts.”

The Department of Health has now
begun its consultation on the regulations

One North East shopkeeper John
McClurey, has been across to Ireland to

Get all the latest news online at www.freshne.co.uk

see how shops have adapted to the ban,
introduced in July.

Tragic stories such as Jamie and Lewis
from Sunderland, barely into their teens,

He said: “We newsagents have heard a
lot of scare stories from the tobacco
companies about how much the changes
will cost, but this is nonsense. I have
seen shops in Ireland and traders told
me that it is the tobacco companies who
have funded the alterations.

but who talk of giving up sport and having

“Although cigarettes are an important
part of the business, they take up prime
space and only have a small profit margin
of around 4%. In Ireland, many
shopkeepers have had a pleasant
surprise from freeing up that space to
promote more profitable things.”

Research Consortium, which includes

nightmares while trying to quit, mean that

Secondhand smoke is still a key issue that
impacts on the health of our children. So
this summer, Fresh urged smokers to do
something wonderful for their children
and grandchildren and turn homes and
cars into smokefree zones.

‘turning off this tap’ of new smokers will
be part of a new National Tobacco Strategy.
To move this forward, the Department of
Health commissioned the Public Health

Out went the finger-wagging, and in came
the empowering messages, based on the

Professor Gerard Hastings and Professor
comprehensive review yet into why young
people aged 11-24 start smoking, as well

Tackling illicit tobacco

as the success of prevention measures.

The world first programme to tackle the supply and
demand for smuggled and counterfeit tobacco is gathering
force across the North.

had declined since the 1980s, but that
smoking increases with age into the mid
20s. While girls in their earlier teens are
Jamie and Lewis’ story about teenage cigarette addiction shocked the region.

more likely to smoke; boys overtake
them in their late teens.
While the study clearly shows the
important influence of the key people
around young people, it also found that
smokers overestimate the number of
their friends who smoke. The team
recommended the most effective way
to tackle this is through comprehensive
approaches that tackle all levels of
influence – such as combining school
and community and mass media
interventions, rather than in isolation.

“Talk of giving up sport and having nightmares
while trying to quit, mean that ‘turning off
this tap’ of new smokers will be part of a
new National Tobacco Strategy.”
Other factors such as higher cigarette
prices, bans on tobacco promotion,
parenting skills programmes and mass
media campaigns, were also found to
have a high impact.

Young people are more at risk if they:
• Grow up in a family or community where smoking is the norm.
• Move in peer groups where smoking is valued and they have easy access
to cigarettes.
• Are from more disadvantaged backgrounds.
• Believe smoking will help them deal with difficult aspects of growing up.
• Can’t see the negative effects immediately.
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As well as delivering interventions in
both cutting out secondhand smoke and
quitting smoking, Fresh spoke to over
4,000 members of the public handing out

Amanda Amos, to carry out the most

It found that smoking in all age groups

Fresh’s ‘Make Smoking History for
Children’ campaign won the Chartered
Institute of Public Relations gold
award for Public Affairs at the PRide
Awards 2009. It acknowledged
Fresh/Robson Brown’s work
campaigning for new measures to
protect children from starting to
smoke, including reducing the
availability of tobacco to children and
further restrictions on tobacco
promotion and marketing. It also
now means we’re through to the
national finals.

We had stalls at eight events over 13 days,
including the Glendale Show, Sunderland
Airshow, Darlington Community Walk,
Mela Festival and Stockton Summer Show.
The campaign was launched in July with
a press release outlining You Gov survey
findings regarding attitudes in the North
East towards secondhand smoke, and
the media coverage alone reached
720,000 people.

leaflets providing more information on
secondhand smoke and over 13,000
freebies to engage with people. The
sessions also resulted in over 1000
postcards being signed supporting the
Health Bill, which were sent on to MPs.

Get all the latest news online at www.freshne.co.uk

A link to the full report is at:
www.freshne.com/228-RegionalSmoking-and-Young-People-Group.html
‘Turning off the tap’ will feature heavily in
the forthcoming new National Tobacco
Strategy for England and
Fresh hopes to hold a
major conference on
smoking and young
people in the next
financial year.
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We have seen real improvements in gathering and sharing
intelligence across police, trading standards and HMRC, a
series of raids aimed at disrupting the supply of ‘illicit’ and
increasing media interest in this issue. In November the
‘North of England Tackling Illicit Tobacco for Better Health
Programme’ was featured on BBC One Breakfast TV, BBC
Radio 2 Jeremy Vine Show and BBC Radio 5 Live amongst
others. Fresh is prioritising raising the profile that illicit
tobacco is seriously undermining all the other work and is
keeping smokers hooked to a lethal product and
fuelling children to start. The programme
has now been presented to a
number of key partnerships and
boards across the region with 100%
endorsement and commitment so far.

Partner organisations will be able to take
advantage of a range of marketing materials to
localise the regional campaign and ensure it is a talking point
in their local communities. It will be vital that all the partners
unite behind this campaign to avoid confusion and duplication.
A stakeholder briefing day is being organised for Friday 15th
January 2010 at the Durham Centre to update all the
partners on the programme - further details are available at
www.illicittobacconorth.org

By the New Year, a marketing strategy
will aim to put this well and truly on the
radar of people in the region – by leaving
the public and partners in no doubt that
this is a serious issue that affects them. The
insight behind the campaign is based on the
biggest study yet into this issue – a survey of
over 6,000 people across the North.

Get all the latest news online at www.freshne.co.uk
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